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FORT WORTH

Site Analysis: Polytechnic/Wesleyan

Residential Psychographics

The psychographic profile of the households within the trade area is presented below.
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Residential Dominant Segments

Segment

A segment that represents at least three percent of a trade area is a dominant segment.
Following is a description of the dominant segments.

Dominant Segments Description Households % of Al Households
34 WHITE PICKET FENCES 469 3.02%
41 SUNSET CITY BLUES 3,291 21.20%
47 CITY STARTUPS 950 6.12%
53 MOBILITY BLUES 111 5.00%
60 PARK BENCH SENIORS 643 4.14%
62 HOMETOWN RETIRED 3,200 20.61%
63 FAMILY THRIFTS 4,181 26.97%

Fort Worth, TX



Buxton

IDentifying Customers

Product Category

Analysis Geography: Polytechnic/Wesleyan

Fort Worth, TX Date: 7/16/2007

Category Totals

Custom Trade Area

Food at Home

Food Away from Home

Alcoholic Beverages

Smoking Products & Supplies
Personal Care Products & Services
Day Care

Household Furnishings & Services
Housing Expenses

Apparel

Sports & Recreation
Miscellaneous

$89,336,770
$57,052,950
$13,425,130
$10,004,780
$13,583,910

$4,7136,520
$66,806,920
$17,789,350
$55,998,390
$12,744,290
$24,318,300

Education $12,086,850
Automotive $103,573,960
Health Care $55,322,830
TOTAL $536,780,950

Data Sourc
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es: Buxton ®,Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006

Page: |



Buxton

[Dentifying Customers

Product Category

Analysis Geography: Polytechnic/Wesleyan

Fort Worth, TX Date: 7/16/2007

Food at Home

Custom Trade Area

Cereals & Cereal Products
Cereals
Rice
Pasta, Cornmeal, and Other
Flour
Bakery Products
Cookies
Crackers
Bread Products
Fish & Seafood
Canned Fish
Frozen Fish
Fresh Fish
Meats & Poultry
Meats
Poultry
Juices
Frozen Juices
Other Juices
Fruits & Vegetables
Fresh Fruits & Vegetables
Frozen Fruits & Vegetables
Canned Fruits & Vegetables
Other Vegetables
Dairy Products
Eggs
Fresh Whole Milk All Types
Cream
Butter & Margarine
Cheese
Ice Cream Related Products
Other Dairy Products
Sugar & Other Sweets
Candy & Chewing Gum
Jams, Jellies, and Preserves
Sugar & Artificial Sweeteners
Fats & Oils
Fats & Oil Products
Non-Dairy Cream
Peanut Butter
Non-Alcoholic Beverages
Coffee
Non-Carbonated Beverages
Carbonated Beverages

$5,139,800
$2,445,920
$953,400
$939,190
$801,290
$8,305,610
$1,033,920
$483,250
$6,788,440
$2,296,050
$424,040
$606,220
$1,265,790
$22,618,110
$15,259,620
$7,358,490
$3,005,760
$205,140
$2,800,620
$10,757,800
$1,975,890
$906,280
$1,388,880
$486,750
$8,556,290
$1,514,170
$2,216,350
$200,670
$677,460
$1,948,580
$1,352,290
$646,710
$4,561,330
$2,376,850
$977,920
$1,206,560
$864,910
$463,360
$157,090
$244,460
$9,077,840
$1,107,510
$2,909,900
$4,473,530

Data Sourc

e - I I
es: Buxton ®,Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton

IDentifying Customers

Product Category

Analysis Geography: Polytechnic/Wesleyan
Fort Worth, TX

Date: 7/16/2007

Food at Home

Custom Trade Area

Tea
Prepared Foods

Canned / Packaged Soup

Frozen Meals

Frozen Prepared Food

Potato Chips & Other Snacks

Nuts

Salt & Other Seasonings

Sauces & Gravies

Prepared Salads

Baby Food

Condiments

Miscellaneous Prepared Food
Housekeeping Supplies

Soaps & Detergents

Other Laundry & Cleaning Products

Paper Towels & Napkins

Miscellaneous Housekeeping Products

Food Away From Home

$586,900
$14,153,270
$951,530
$911,060
$1,972,170
$1,876,520
$628,190
$777,450
$903,600
$307,030
$1,429,710
$1,532,410
$2,863,600
$4,863,410
$906,060
$350,890
$2,048,350
$1,558,110

Custom Trade Area

Lunch
Lunch Fast Food
Lunch Full Service
Dinner
Dinner Fast Food
Dinner Full Service
Breakfast & Brunch
Breakfast & Brunch Fast Food
Breakfast & Brunch Full Service
Other
Snacks & Non-Alcoholic Beverages
Catered Affairs
Food & Non-Alcoholic Beverages on Trips

Alcoholic Beverages

$17,344,400
$12,822,480
$4,521,920
$15,363,830
$6,910,750
$8,453,080
$5,124,100
$3,162,700
$1,961,400
$19,220,620
$7,249,870
$1,265,680
$10,705,070

Custom Trade Area

Alcoholic Beverages at Home
Beer & Ale at Home
Whiskey at Home
Wine at Home
Other Alcoholic Beverages at Home
Alcoholic Beverages Away from Home
Beer & Ale Away from Home

e
Data Sources: Buxton ® Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research

$10,303,390
$6,725,530
$533,690
$2,163,820
$880,350
$3,121,740
$580,490

- I I
Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton

IDentifying Customers

Product Category

Analysis Geography: Polytechnic/Wesleyan
Fort Worth, TX

Date: 7/16/2007

Alcoholic Beverages

Custom Trade Area

Wine Away from Home

Other Alcoholic Beverages Away from Home

Alcohol at Restaurants & Etc.

Smoking Products & Supplies

$272,840
$353,930
$1,914,480

Custom Trade Area

Cigarettes
Cigars, Pipes, and Other Tobacco Products

Personal Care Products & Services

$9,073,340
$931,440

Custom Trade Area

Services
Products
Hair Care Products
Non-Electric Articles for Hair
Oral Hygiene Products & Articles
Shaving Needs
Cosmetics, Perfume, and Bath
Deodorant & Feminine Hyegiene Products
Electric Personal Care Appliances
Wigs & Hairpieces

Day (are

$6,827,540
$6,756,3170
$1,943,130
$227,660
$993,500
$423,590
$1,929,950
$1,111,260
$90,450
$36,830

Custom Trade Area

Babysitting & Child Care
Day (are, Nursery, and Pre-School
Eldercare

Household Furnishings & Services

$942,560
$3,074,370
$719,590

Custom Trade Area

Household Services
Domestic Service
Gardening & Lawn Service
Miscellaneous Home Services
Termite & Pest Control Services
Moving, Storage, and Frieght
Domestic Textiles
Bathroom Linens
Bedroom Linens
Window & Furniture Covers
Kitchen & Dining Room Linens
Other Linens
Curtains & Drapes
Slipcovers & Decorative Pillows

e
Data Sources: Buxton ® Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research

$7,385,460
$2,252,530
$2,914,710
$374,980
$322,240
$1,521,000
$2,416,980
$499,540
$1,917,440
$2,830,860
$45,990
$50,030
$697,630
$103,440

I I I
Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton

[Dentifying Customers

Product Category

Analysis Geography: Polytechnic/Wesleyan
Fort Worth, TX

Date: 7/16/2007

Household Furnishings & Services

Custom Trade Area

Sewing Materials

Window Coverings

Non-Permanent Floor Coverings

Other Household Decorative Items
Bedroom Furniture

Mattress Springs

Other Bedroom Furniture
Living & Dining Room Furniture

Living Room Chairs

Living Room Tables

Sofas

Kitchen & Dining Room Furniture
Other Furniture

Infants Furniture

Patio, Porch, and Outdoor Furniture

Other Living & Family Room Furniture

Office Furniture & Equipment Home

Rental Office Furniture & Equipment Home

Infants Equipment
Lamps & Lighting Fixtures
Closet & Storage Items
Major Household Appliances
Purchase & Install Window AC
Purchase & Install Refrigerator Freezer
Purchase & Install Clothes Washer
Purchase & Install Clothes Dryer
Purchase & Install Stoves & Ovens
Purchase & Install Microwave Ovens
Purchase & Install Dishwashers
Repair of Household Appliances
Sewing Machines
Electric Floor Cleaning Equipment
Small Appliances & Housewares
Small Electric Kitchen Appliances
Portable Heating & Cooling Equipment
Plastic Dinnerware
China & Other Dinnerware
Flatware
Glassware
Serving Pieces
Non-Electric Cookware
Clocks
Smoke Alarm
Miscellaneous Household Items
Miscellaneous Household Equipment

$568,660
$335,530
$402,160
$627,420
$2,405,360
$1,073,490
$1,331,870
$3,420,080
$804,450
$305,170
$1,730,630
$579,830
$2,416,450
$145,530
$357,000
$956,340
$278,010
$256,200
$124,200
$219,290
$79,880
$3,736,620
$227,540
$1,028,280
$429,520
$351,700
$523,000
$201,720
$294,360
$404,530
$72,950
$203,020
$4,445,060
$295,520
$187,130
$155,230
$800,170
$299,070
$373,330
$161,330
$682,840
$22,170
$18,040
$1,449,630
$5,274,170

e
Data Sources: Buxton ® Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research

- I I
Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton

[Dentifying Customers

Product Category

Fort Worth, TX

Analysis Geography: Polytechnic/Wesleyan

Date: 7/16/2007

Household Furnishings & Services

Custom Trade Area

Power Tools

Non-Power Hand Tools

Fresh Flowers & Potted Plants

Outdoor Equipment

Lawn & Garden Supplies

Rental & Repair of Lawn Mowing Equipment

Yard Machinery Power & Non-Power
Household Repairs

Wall to Wall Carpet

Heat, AC, Electric Labor & Materials

Plumbing & Water Heater Labor & Materials

Electrical Supplies & Heating & Cooling Equipment

Construction Materials

Hard Surface Floor Labor & Materials
Floor Repair & Replacement Materials
Patio, Masonry, and etc. Materials
Landscaping Materials

Remodeling & Maintenance Repair Materials
Paint & Wallpaper Supplies & Equipment
Paneling, Roofing, and Siding Materials
Plumbing Supplies & Equipment

Security System Management Fees
Miscellaneous Household Repairs
Miscellaneous Equipment & Hardware
Capital Improvements Material

Capital Improvements Labor

Roofing & Gutters Labor & Materials
Painting & Papering Labor & Materials
Radio, and Sound Equipment

Comm Antenna or Cable TV

Color TVs Alll

VCRs & Video Disc Players

Radios

Sound Components & Component System
Record, Tape, (D, or Video Mail Order
Purchased CD or Tape not Club

Video Cassettes, Tapes, Discs

Computer Software Accessories Home Use
Computer Hardware Home Use

Repair Computer System Home Use
(alculator or Other Office Machine Home Use
Rental Video Cassette Tapes

Telephone Answering Devices

Telephone Accessories

Video Games Hardware & Software

=

$926,910
$429,410
$1,870,880
$67,980
$1,333,660
$89,450
$555,820
$11,273,570
$1,373,430
$1,538,860
$742,400
$66,980
$232,950
$206,280
$77,440
$20,490
$42,330
$157,440
$363,700
$440,840
$142,760
$182,270
$11,550
$1,800
$1,340,950
$2,667,170
$1,316,250
$347,680
$21,202,310
$6,988,920
$1,977,150
$339,350
$352,230
$2,303,330
$1,383,360
$255,920
$510,390
$513,250
$4,259,060
$67,830
$42,080
$1,068,150
$20,160
$253,280
$377,800

e
Data Sources: Buxton ® Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research

- I I
Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton

IDentifying Customers

Product Category

Analysis Geography: Polytechnic/Wesleyan
Fort Worth, TX

Date: 7/16/2007

Household Furnishings & Services

Custom Trade Area

Repair of TV, Radio, or Sound Equipment
Rental of Home Electronic Equipment

Housing Expenses

$455,020
$35,030

Custom Trade Area

Fuels & Utilities
Fuel 0l
Gas Bottled or Tank
Other Home Heating Fuels
Telephone Services
Telephone Service Excluding Mobile Phone
Telephone Service For Mobile Phone

Apparel

$1,758,090
$789,910
$828,530
$139,650
$16,031,260
$7,996,310
$8,034,950

Custom Trade Area

Women's Apparel
Women's Coats & Jackets
Women's Dresses
Women's Sport Coats & Tailored Jackets
Women's Vests & Sweaters
Women's Shirts, Tops, and Blouses
Women's Skirts
Women's Pants
Women's Shorts & Shorts Sets
Women's Active Sportswear
Women's Sleepwear
Women's Undergarments
Women's Hosiery
Women's Suits
Women's Accessories
Women's Uniforms & Costumes
Men's Apparel
Men's Suits
Men's Sport Coats & Tailor Jackets
Men's Coats & Jackets
Men's Underwear
Men's Hosiery
Men's Nightwear & Loungewear
Men's Accessories
Men's Sweaters & Vests
Men's Active Sportswear
Men's Shirts
Men's Pants
Men's Shorts & Shorts Sets

e
Data Sources: Buxton ® Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research

$14,006,240
$1,570,780
$554,650
$208,950
$828,020
$2,416,730
$533,360
$3,041,750
$654,670
$326,200
$356,460
$1,060,040
$391,550
$983,390
$419,630
$660,060
$10,972,600
$1,320,320
$346,990
$7317,100
$489,630
$294,650
$87,940
$333,570
$275,660
$254,990
$2,368,510
$3,305,700
$651,660

I I I
Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton Product Category

[Dentifying Customers

Analysis Geography: Polytechnic/Wesleyan

Fort Worth, TX Date:  7/16/2007

Custom Trade Area

Apparel
Men's Uniforms & Costumes $505,280
Girl's Apparel $5,406,160
Girl's Coats & Jackets $253,130
Girl's Dresses & Suits $437.910
Girl's Shirts, Blouses, and Sweaters $1,322,390
Girl's Skirts & Pants $1,580,520
Girl's Shorts & Shorts Sets $597,350
Girl's Active Sportswear $137,030
Girl's Underwear & Sleepwear $404,680
Girl's Hosiery $147,780
Girl's Accessories $72,020
Girl's Uniforms & Costumes $453,350
Boy's Apparel $4,869,330
Boy's Coats & Jackets $221,160
Boy's Sweaters $143,260
Boy's Shirts $1,071,600
Boy's Underwear $291,300
Boy's Nightwear $54,350
Boy's Hosiery $172,210
Boy's Accessories $65,370
Boy's Suits, Sport Coats, and Vests $95,180
Boy's Pants $1,554,570
Boy's Shorts & Shorts Sets $814,660
Boy's Active Sportswear $176,040
Boy's Uniforms & Costumes $209,630
Infants' Apparel $2,276,190
Infants' Coats, Jackets, and Snowsuit $31,110
Infants' Rompers, Dresses, and Outerwear $602,990
Infants' Undergarments $1,361,560
Infants' Sleeping Garments $90,760
Infants' Accessories $189,770
Footwear (Exd Infants’) $7,557,550
Men's Footwear $2,312,720
Boy's Footwear $1,219,790
Girl's Footwear $LIT1.710
Women's Footwear $2,847.330
Other Apparel Products & Services $10,910,320
Clothing Material & Pattern $218,440
Clothing Rental & Storage $1,128,470
(lothing Repair & Alteration $3,211,170
Shoe Repair & Other Shoe Service $41,790
Coin Operated Laundry Service $1,318,190
Laundry & Dry Cleaning not Coin Operated $1,365,530
Watches $509,100
Jewelry $2,988,710

e - I I
Data Sources: Buxton ®,Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton

IDentifying Customers

Product Category

Analysis Geography: Polytechnic/Wesleyan
Fort Worth, TX

Date: 7/16/2007

Apparel

Custom Trade Area

Watch & Jewelry Repair

Sports & Recreation

$122,920

Custom Trade Area

Recreation

Social or Recreational Civic Club Membership

Fees for Participant Sports

Admission to Sporting Events

Fees for Recreational Lessons

Music Instruments & Accessories

Rental & Repair Musical Instruments

Admission Fees for Entertainment
Sports Equipment

General Sports & Excercise Equipment

Bicycles

Camping Equipment

Hunting Fishing Equipment

Winter Sport Equipment

Water Sport Equipment

Playground Equipment

Other Sports Equipment

Toys, Games, Hobbies, and Tricycles

Miscellaneous

$4,960,560
$727,390
$778,310
$583,360
$1,866,250
$229,660
$24,540
$751,050
$7,183,730
$1,422,880
$456,430
$210,050
$95,540
$65,780
$259,430
$220,800
$180,380
$4,872,440

Custom Trade Area

Photographic Equipment & Supplies
Film
Film Processing
Photographic Equipment
Pet Expenses
Pet Food
Pet Supplies & Medicine
Pet Services
Vetrinarian Services
Reading Materials
Books not Through Book Club
Books Through Book Club
Newspapers Single Copy & Subscriptions
Magazines Single Copy & Subscriptions
Travel
Airline Fares on Trips
Intercity Bus Fares on Trips
Local Transportation on Trips
Intercity Train Fares on Trips

e
Data Sources: Buxton ® Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research

$891,340
$283,990
$381,620
$225,730
$5,047,940
$3,005,410
$327,580
$64,220
$1,650,730
$2,941,710
$1,762,270
$905,980
$207,410
$66,110
$10,573,840
$2,474,950
$193,170
$676,610
$80,500

I I I
Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton Product Category

[Dentifying Customers

Analysis Geography: Polytechnic/Wesleyan

Fort Worth, TX Date: 7/16/2007

Custom Trade Area

Miscellaneous
Ship Fares on Trips $346,950
Travel Items & Luggage $312,210
Entertainment Expense on Trips $3,386,440
Lodging While on Trips $3,102,950

e I I I
Data Sources: Buxton ®,Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton

[Dentifying Customers

Product Category

Analysis Geography: Polytechnic/Wesleyan
Fort Worth, TX

Date: 7/16/2007

Education

Custom Trade Area

Room & Board
Board
Housing While Attending School
Tuition & School Supplies
College Tuition
Elementary & High School Tuition
Other School Tuition

School Books, Supplies, and Equipment for College
School Books, Supplies, and Equipment non College

$397,060
$371,540
$25,520
$11,689,790
$6,774,750
$2,081,790
$365,400
$1,819,900
$641,950

Custom Trade Area

Automotive

Transportation $21,687,930
Towing Charges $107,870
Gasoline $21,398,180
Diesel Fuel $181,880

New Automobiles, Trucks, and Vans $34,159,520
New Cars $8,980,080
New Car Lease $8,320,560
New Trucks & Vans $15,846,560
New Motorcycles $1,012,320

Used Vehicles $25,697,190

Used Cars
Used Trucks & Vans
Used Motorcycles

Boats

Rented Vehicles
Auto Rental
Vehicle Rentals non Auto

Automotive Maintenance, Repair and Other
Motor Oil
Vehicle Audio Equipment
Miscellaneous Auto Repair Svcs
Tire Repair & Other Repair Work
Minor Automobile Parts & Accessories
Automobile Service Clubs
Add Coolant, Brake, and Transmission Fluid
Tires Purchased, Replaced, and Installed
Body Work, Painting, and Upholstry
Repair to Steering or Front End
Front End Alignment, Wheel Balance, Rotate
Repair to Engine Cooling System
Motor Tune Up
Lube, Oil & Filter Change

e
Data Sources: Buxton ®Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Researcl

$14,327,850
$10,295,790
$1,074,150
$1,453,410
$518,640
$311,640
$207,000
$20,056,610
$434,400
$228,150
$1,060,920
$1,160,230
$2,109,670
$238,920
$116,580
$2,540,320
$751,170
$492,080
$337,610
$626,210
$1,557,870
$1,945,570

h

- I I
Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton

IDentifying Customers

Product Category

Analysis Geography: Polytechnic/Wesleyan
Fort Worth, TX

Date: 7/16/2007

Automotive

Custom Trade Area

Shock Absorber Replacement
Exhaust System Repair
Electrical System Repair

Motor Repair & Replacement
Brake Work

Clutch & Transmission Repair
Drive Shaft & Rear End Repair

Health Care

$155,580
$307,650
$806,120
$2,237,650
$1,177,610
$1,592,850
$179,390

Custom Trade Area

Medical Services
Eye Care Services
Dental Services
Specialists Services
Physicians Services
Lab Tests & X Rays
Hospital Room
Hospital Service Other than Room
Care in Nursing Home
Other Medical Care Services
Drugs
Non-Prescription Drugs
Vitamins & Vitamin Supplements
Prescription Drugs
Medical Supplies
Eyeglasses & Contact Lenses
Hearing Aids
Topicals & Dressings

Purchase or Rent Medical & Surgical Equip.

e
Data Sources: Buxton ® Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research

$19,939,960
$1,215,870
$6,293,540
$1,524,470
$5,583,210
$1,222,410
$665,820
$2,780,910
$394,150
$259,580
$33,971,120
$2,170,400
$1,060,230
$30,740,490
$1,411,750
$817,400
$186,320
$300,550
$107,480

I I I
Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton

[Dentifying Customers

Demographics

Analysis Geography: Polytechnic/Wesleyan
Fort Worth, TX

Date: 7/16/2007

Custom Trade

Population Profile Area
2011 Projection 53,416
2006 Estimate 50,894
2000 Census 48,579
1990 Census 47,146
Population Change
5%

0%

Growth 1990-2000 %

Growth 2000-2006 %

Growth 5 Year Proj %

Custom Trade

Work Place Population Area
Total 15,750
Household Profile

2011 Projection 16,670
2006 Estimate 15,526
2000 Census 15,482
1990 Census 16,170

Household Change

5%

0%

Growth 1990-2000 %

Data Sources: Buxton®, Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research

I
Growth 2000-2006 %

Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006

Growth 5 Year Proj %
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Buxton Demographics

[Dentifying Customers

Analysis Geography: Polytechnic/Wesleyan
i W L Date: 7/16/2007

Custom Trade

Population By Race (Current) Area
White 15,815
Black 21,295
American Indian 336
Asian 121
Pacific Islander 33
Other 11,125
Two Or More 1,569
Total Population By Race 50,894

Population By Race (Current)

40%

35%

30%

25%

20%

15%

10%

5%

0%

White Black American Indian Asian Paific Islander Other Two Or More

Custom Trade

Population By Hispanic Origin (Current) Area
Hispanic Origin 13,246
Non Hispanic Origin 27,648

Data Sources: Buxton®, Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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BU‘;[OII Demographics
Analysis Geography: Polytechnic/Wesleyan
Fort Worth, TX Date: 7/16/2007

Custom Trade

Population By Age (Current) Area
0 to 4 years 5,248
5t0 9 years 4510
10 to 14 years 4,302
15 to 17 years 2,504
18 to 20 years 2491
21 to 24 years 2,935
25 to 34 years 1,381
35 to 44 years 6,919
45 to 49 years 3,148
50 to 54 years 2,648
55 to 59 years 2,106
60 to 64 years 1,722
65 to 74 years 2,619
15 to 84 years 1,709
85+ Years 646
Total Population By Age 50,894
Average Age 324
Median Age 30.1
Population By Age (Current)
15%

10%

5%

0%

0 - 4 Years
5 -9 Years
10 - 14 Years
17 Years

18 - 20 Years
- 24 Years
25 - 34 Years
35 - 44 Years
45 - 49 Years

5 -
21

Data Sources: Buxton®, Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research

Bureau, © 2006, Mediamark Researc!

50 - 54 Years
55 - 59 Years
60 - 64 Years
65 - 74 Years
15 - 84 Years

85+ Years

h. Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton Demographics

[Dentifying Customers

Analysis Geography: Polytechnic/Wesleyan

Fort Worth, TX Date: 7/16/2007

Custom Trade

Households By Income (Current) Area
Under $15,000 4,795
$15,000 to $24,999 2971
$25,000 to $34,999 2,396
$35,000 to $49,999 2,595
$50,000 to $74,999 1,847
$75,000 to $99,999 784
$100,000 to $149,999 44
$150,000 to $249,999 146
$250,000 to $499,999 54
$500,000 + 8
Total Households By Income 16,020
Average Household Income $34,955
Per Capita Income $12,554
Median Household Income $21.173

Households By Income (Current)

32.53%

30.2%

27.88%

25.56%

23.23%

20.91%

18.59%

16.26%

13.94%

11.62%

9.29%

6.97%

4.65%

2.32%

0%

Data Sources: Buxton®, Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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Buxton Demographics

[Dentifying Customers

Analysis Geography: Polytechnic/Wesleyan
i W L Date: 7/16/2007

Custom Trade

Housing Units By Occupancy (Current) Area
Owner - Occupied 52.9%
Renter - Occupied 34.5%
Vacant 12.6%

Owner - Occupied Property Values (Current)

Under $20,000 1,212
$20,000 to $39,999 2,980
$40,000 to $59,999 3,048
$60,000 to $79,999 1,325
$80,000 to $99,999 560
$100,000 to $149,999 418
$150,000 to $199,999 90
$200,000 to $299,999 38

$300,000 to $399,999
$400,000 to $499,999
$500,000 to $749,999
$750,000 to $999,999
$1,000,000 +

(O B S VS I — -

Total Owner - Occupied Property Values 9,689
Median Property Value 43,684

Owner - Occupied Property Values (Current)

36.08%
32.08%
28.07%
24.06%
20.05%
16.04%
12.03%
8.02%
4.01%
0%

Data Sources: Buxton®, Claritas, Inc., Prizm NE®, © 2006, infoUSA, Inc., © 2006, National Research Bureau, © 2006, Mediamark Research, Inc., © 2006, Geographic Data Technology, Inc, © 2006
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IDentifying Customers

CL/\RITAS

s Prizm;,

INNER SUBURBS
65 Big City Blues 42 New Beginnings
66 Low-Rise Living 46 Old Glories
49 American Classics
52 Suburban Pioneers

SECOND TOWN AND

ciTYy COUNTRY

:aunfﬂnasmmmcm lnto 14 hmﬁrmmwm uw\m by the mlmudunm
Fuchmnn,n!hnmpnfbﬂhﬂulﬂlmmﬂhlnddmmymhkswllm _wﬁmﬂpm

which includes segments Young Digerati, Money & Brains,

i ATV Cosragalis

mmuwwmnmmmemmm—kwmamm
“Rustic Living,* msmamwmammmmmmw
Bedrock A

Milltowns Back Country Folks an

The individual segment numbers are assigned using a Socioeconomic Ranking (or SER score). This score

considers a number of attributes: income, home value,

and The “Di graphi

Description” field is comprised of a wealth, age and family status measure as outlined below:

The wealth measure is arranged from highest to lowest:
Wealthy, Upscale, Upper Middle (UpperMid), Midscale, Lower Middle (LowerMid), Downscale, Poor

The age measure is arranged from oldest to youngest:

Mature, Older, Middle Age. Younger

Putting PRIZM NE to Work

PRIZM NE is a versatile marketing tool. You
mmhnmuwbmh
provide

mm&rﬁl&lhmmmb&mﬂo@l

WHAT do they buy?
'PRIZM NE provides important insight on sales
‘potential within your markets through its ability to.
predict purchasing nmmll types of
lndmﬂu.mmmlnonwmawwo{
product, service, brand or category, in any market
ormlimly.mmﬂzmmmdewmble
Insight on your competitors’ market share.

WHERE can | find them?
PRIZM NE works with all levels of geography, which.
mmmmm curTent customers
wmﬂwﬂmmmﬂumﬂnm,
nmmhunhmt.mlmlsmu Accurate

with PRIZM NE data, If you don't have a custome is essential for effective
mdmmmnmm« mgmmm.uuu
prafile for you from our ing and mare.
HOW can | reach them?
m are M “k.? Once you understand your targets, you can use

Once m—hm.mnﬁned and defined your targets,
you can use PRIZM NE 1o generate a H\uuugh
Iifestyle prnﬂl that dsdmymﬂﬂnlh‘

'PRIZM NE to mmmmmwmthm.

lifestyle, hobhyunﬂmmmgspﬂmm
can alsa find out how your targets don't spend
their time and money 5o you tan avold making
costly and Ineffective marketing decisions.

For media planning, you can learn which magazines
angd rs they read and which TV, cable or

9. you
-ﬂnmwlﬂﬁﬂl criteria for mnlllm lists. With
PRIZM N, you can aiso analyze ste potentialand

ze n-store; dkelﬁlx.

Demagraphic Description
Urbanicity and Tenure
Predominant Aga(s)

Edweation

Predominant Agels)

Edutation
RaceEehnicity
Prefersnces

Wealthy Clder Couples
Suburban Homeowrers.
Age 45+

Professional

College Graduates
White, High Asian

Spend 33,000+ foreign ravel
Contribute to FES
Architectural Digest

aii Street Week TV

Lens £$300

Upperhdid Older Couples
Suburban Homeowrers
fge 45+

Professional, White Collar
College Graduates
Mostly White

Cwn a timeshare

Eat at Boston Market
Consumer Digest Magazine
lazz radi

Lo E5300

American Dreams

Midscale Middle Age Mix
Urban Homecwners

Age 2544

White Collas, Services

High SchooliCallege

itack, High Asian & Hispanic

Go mountain biking
Buy SpanishiLatin music
Ebany Magazine
Spanish radic

Teyota Sienna

43

Heartlanders

LawerMid Older SngliCph
Fural Homeowners

Age 45+

Bhue Collar, Farming

High Schoot

Wihite, American Indian

Do own £ar masntenance
Crwn an cutboard motorboat
Courtry Living Magazine
NASCAR Winston Cup TV
Dodge Dakota

0Old Milltowns

Dowmscale Mature SngliCph
Town Mix

Age B5+

Senvices, Blue Collar

Some High School

\Wihite, Black, American indian

Go camping

Eat at casualbuffet restaurant
Daytime TV

The Price i Right TV

Chiysler Concorde

i - 2
Wealhy Middle Age Familes
Suburban Homecwners

Age 1564

Protesional

College Graduate+

White, High Asian

Took a golf vacation

Eat at fant food picked by kids
Fortune Magazing

Major Lesgue Soccer TV
Acura SUV

16

Bohemian Mix

Miadscale Yourger Singles
Urban Rentars

Age <35

Professional, White Collar
College Graduates

Black, High Aslan & Hispanic

Shop at Banana Republic
Go pogging

Vanity Fair Magazine
Friends in smdication TV
Audi ALSe

Widicale Middle Age SngliCpls
Subrban Homsowners

Age F5-44

White & Blue Collae, Services
High SchoolCollege

White

Order home-delivery meals
Research Internet car purchase
Jet Magazine

TWland Network

Missan Xtenra

Loweriid Younger Mo
Suburban Renters

Age <35

White Collar, Services
High Schoal

High Black, Hisparic, Aslan

Rentibuy at Hollywood Video
Play games an the Internet
Star Magazine

Jerry Springer in syndication TV
Satiam S

Dowrncale Oder SnghCpls
Rural Homeowmers

Age 55+

Services, Blue Collar, Farming
High Schoal

White, American indian

Sew from pattems.

Go bird watching
Flower & Gardlen Magazine
CES Evening Mews

Chewy Impaly

04

Young Digerati

Wealthy Middle Age Couples Upscale Middbe Age Mix
Suburban Homeowners Urban Mix
Age 3564 Age 15.44
Professional Professianal

o8 College Gradk
White, High Asian High Asiany
o wuba diving/snarkeling Buy wireless phones
Flan travel on the Internet Crwm a DV player
PC Magazine Wall Street Journl
Adult contemporary tadic National Public Radio
Parsche Sash

Upperhid Middle Age Familses
Suburban Homeowners

hge 3564

Professicnal, White Collar
High SchooliCollege

High Aslan, Hispanic

Go 1o HS. sporting events

Upperhtid Middle Age Families
Suburbian Homeawner.

fhge 2554

Prodessianal, White Collar
High SchocliCollege

High Asian, Hispanic

Buy children's videa games

Eat health foods Go 1o Chuck E. Cheese Restaurant
Bursimess Week Magazine Farenting Magazine

Soft radio ™

Hyundai Santa Fe Honda Octysiey

Urban Achievers

LowerMid Younger Singles
Urbian Renters

Age <35

White Collar, Services

High SchoolCollege

High Black, Asian & Hrpanic

Gao to the moves.

Shop at Banana Republic
Fitneis Magazing
BlackiSpanish radic

VW Jetta

LowerMid Middle Age Mix
Rural Homeowners

hge 2544

Blue Collar, Farming

High School

White

Do eratts and needlework
Go freshwater fithing
Flower & Garden Magazine
Country music radia

Chevy Silverado

Urban Elders

Poar Clder Singles

Urbian Renters

Age 55+

Services, Blue & White Collar
Seme High School

High Black, fsian & Mipanic

Shap a1 Banana Republc
Callect stamprs

NYPD Biue TV
Daytime TV

Dodge Neon

New Homesteaders

Midscale Middle Age Families
Towen Momeawners

Age 2544

White & Blue Collar, Services
High Sehool

White, American indian

By toys by mail and phone
Play volleybiall

Woman's World Magazine
Wonderful Word of Diney TV
Ford Windstar

Downscale Mature smqlﬁ
Suburban Renters

g 65+

White & Blue Collar, Services
High Schaot

High Black

Do indoor gardenang
Redong to a veterans duby
Moclern Maturity Magazine
The Price is Right TV

Ford Tauna

Park Bench Seniors

Poar Oider Singles
Second City Renters
Age 55+

Sevvices, Elue Collar
Some High Schoal
High Black

Play bingo

Belang to & veterans dub
Soap Cpera Digest

The Young & The Restlen TV
Kia Ria

Wealthy Middle Age Families
Town Homecwners

Age 3564

Professionsl

College Graduates

Moty White

Harve broadband Intemet acoess
Go skiing

LISA Today

The Disney Channef Ty

GMC Denall

UpperMid Middle Age Mix
Subburban Homeowners
Age 2544

Profesional, White Collar
High SchoolCollege
Whise, Asian

GO 1o meres ds timesimanth
Eat fast food burgers
Entertainment Weekly Magazine
ESPN Classic TV

Chevy TrailBlazer

Midscale Middle Age Families
Rural Homeawners

Age 7554

Blue Collae, Farming

High Sehesl

‘White, American indian

Own a camper
Attend auta races
Hot Rod Magazing
Classc rock radio
Chevy Sbverada

a7

City Startups

Poor Younger Singles

Second City Reriters

Age <35

White Collar, Services

High SchoolCallege

High Agian, Black, Amarican indian

Go 1o nightchds

Order plzza from Papa John's
Rolking Stone Magazine
Mad TV

Kia Spectra

City Roots

Dowmicale Mature SngliCpls
Urbian Homeowners

Age B

Services, Blue & White Collar
Soma High School

High Black & Hispanic

G0 1o dance chubs

Eat at IHOP

Jet Magazine

'WBE Sunday Night Mavie TV
Hyundai Accent

Wealthy Middle Age Fxmlns

07

Money & Brains

U1 s Ui

Upscale Older Mix

Suburbar Urban
Age 255 Age 454
Frofessional Professional

o Callege Grad
Wihite, High Asian High Asian
G deownhill skiing Shop at Nesdstrom
Owm 2 home theatre system Support the arts
Parents Magazine Butiness Week Magazine
The Cartoan Nebwark TV All-ews radio
Acura SUV Jaguas

UpperMid Middle Age Families
Town Homeownens

hge 2554

Professional, White Collar
High SchockCollege

White

Own & power boat
Belong to book clbs
Country Living Magatine
The Disney Channel TV
GMC Yukon

White Picket Fences

Midscale Middle Age Families
Second City Mix

Age 2544

White & Blue Collar, Services
Hgh Sehoel

Black, Asian, High Hispanic

Eat at fast food picked by kids
Do home remodeling projects
Baby magazines

ESPN Clagse TV

Ford Excursion

Young & Rustic

Midscale Mature SnglCph

Suburbian Homeawners
Age 65+

Professional, White Collar
High SchoaliCollege
Mostly White

Go 1o museurs

Crwn a vacationiwknd home
Whee! of Fortune TV

Live with Regis & Kelly TV
Mercury Sable

Boomtown Singl

Lowerhid Yourger Snghes

UipperMid Middle Age SnglCpk
Suburban Mix

Age 1544

Profesional

College Graduates

‘White, High Asian

Exervise at headth dubs
Research Intemit real estate
G0 Magasion

Will & Grace TV

ENIW 3 Series

Midscale Younger Singles
Suburban Renters

Age <35

Professional, White Collar
High SchooliCollege

High Asian

Buy high-end computers
Eat &t Whataburger

GO Magazine

That 205 Show TV
Marda Protigé

Midscale Younger Families

Secand City Renters Suburbian Mix

Age <35 Age <45

White Collar, Services ‘White & Blue Collar, Services
High SchooliCallege High Sehool

‘White, American Indian High Black & Hispanic, Asian
Buy afternative music Visited a theme park

Play soccer Own a video game system
Muzcie & Fi ines

MTV Network Track & Field championship TV
Daewoo Ford Foous

Kid Country, USA

T4 Rustic Living = ity T3 Mididle Amarica

Downacale Younger Mix Lowerhid Mature SnglCply LowesMid Younger Familiet

Town Renters Suburban Homeowners Town Mix

hge <35 Age 65+ Age <45

Services, Blue Colfar ‘White & Blue Collar, Servces Services, Blue Collar, Farming

High Schocd High Schoal High Schoal

White, American Indian High Black, Hispanic ‘White, Hispandc, Amanican indian

Play buskethall Do woodworking Buy kidy" books

Eat convenience store meak nemqm & fratemal crder Buy by and fashion doll
nagazi dards radio Parenti 5

MUFWL-MN Game Show Mefwork Waonderful World of Disey TV

Ford Escort Buick Century Pantiac Mantana

Dewnscale Mature SngliCpls

Family Thrifts

Downscali Yourger Families
Sacond City Homeownens Second City Renters

Age 65+ Age <15

Services, Bhue Colar Sesvices, Bhue Collar, Farming
Seme High School Same High Schoal

High Black, Hipanic High Black & Hispanic

Buy ookbooks Buy childress teys

Belong to a fraternal ord Buy ch

Use Yellow Pages Farenting Magazine

CB3 Evening News Sunday TV Soap operas

Buick Century Kia Spectra

Age <35
Services, Blue Collac, Farming
Sceme High Schocl

High Black, Hepank, American Indian

G0 fresh-water fishing
By kids” bicycles
Baby magazines

Days of Our Lves TV
Kia Rio

09

Fish, Small Pand
¥

Upscale Older Couples

10

Second City Elite

Upscate Older Couples
Town Homeowrens Second City Homeowners
Age 45+ Age 45+
Professional Professonal
Callege Callege Grad
Mestly White White, Agan
G0 cross-coustry skiing (Orwn home exercise equipment
Cwn & vacationfwknd home Travel domestically by plane
Southern Living Magaring Travel & Leisure Magazing
Claiicsl radio Wlall Sereet Wesk TV
Cadillac de Ville Chirysler 300M

Midicale Middle Age Mix
TowriRural Homeowners
Age 2554

White & Blue Collar, Farming
High SchociCollege

Mostly White

G mduran bling
Buy sell-help boaks

Self Magazine
Frofessionsl wresting TV
Subaru Forester

Mayberry-ville

Midsate Middle Age Mix
Ruiral Homeowners

Age 1564

Bhue Callar, Farming
High Schae!

Mestly White

Eat at Cracker Barrel
Orwn 2 satellite dish
Field & Stream Magazine
MASCAR Wanston Cup TV
Ford F250 Pickup

LoveerMid Middle Age Families
Fural Homeowners

Age 2544

Bhur Collar, Farming

High School

White, Amarican indian

Ga hunting with & gun
Buy hard rock music
Field & Stream Magazine
Daytona 500 TV

G Sierra 2500

65

Big City Blues

Dewnicale Younger Mix
Urban Renters

Age <45

Services, Blue & White Collar
Some High School

High Black, Asian & Hapanic

Rent videos

Eat a1 Sizzler Steakhouse
Essence Magazine

Al My Chilcren TV
Nigian Seritra

Midscale Yourger Mix
Second City Renters

Age <35

Professional, White Callar
High SchooliCollege
White, Asian

Use Internet for job seanch
Shop at Ann Taylor

Shape Magazine

MTV Network

Mitsusbishi Eclipse

LawerMid Mature SngliCpls
Town/Rural Homeowners
Age 65+

Services, Blue Collar, Farming
High Sehool

White

Balong to a veterans dub
Spend 154 nits. on dom, travel
Good Marning Américs TV
CES Face the Nation TV

Buick LeSabire

Lowerhid Younger Mix
Suburban Mix

Age <45

White & Blue Collar, Services
High School

High Black & Hispanic

Play softball

Busy collectibles by mail
Star Magazine

The Cartoon Network
Hyundai Accont

66

Low-Rise Li

Pocr Younger Mix
Urban Renters

Age <35

Services, Blue & White Collar
Same High Schoal

High Black & Hapanic, Asian

Buy gosped missie

Shap at Footlocker

Ebony Magazine

Urban Contemporary Radio
Mitsubishi Gallant

1"

God's Country

Upscale Middle Age Couples
Town Homeowners

Age 3564

Protetsional

College Graduates

Mty Whiite

Travel to the Caribbean
Use Internet to trade stocks
Mirfing magazines

‘Wl 5t Journal radio

UpperMid Middie Age Couples
TownRural Homeawners

Age 3564

‘White & Blue Collas, Farming
High SchoolColiege

Mantly White

Buy collectibles by mailiphone
Belong to 8 dvic duly
HuntingAlishing magazines
Country Musk TV

Toyota Tundra

Midscale Didor SngliCpls
Suburban Homeowners
Age 55

White & Blue Collae, Services
High Seheal

‘White, Black

Go bowding

Spend 15+ 3. on dom. travel
WBC Sunclay Today Shave TV
Adult standards radia
Mercury Grand Marguis

ownscale Younger Mix
Secand City Renters

Age <35

Services, Blue Collar

High Schoal

White, Black, American Indian

Go to billiards dubs.

Buy hard rock music

Cops in syndiation TV
Watch WWF fwrestling) TV
Chewy Cavalier

2

Brite Lites, Li'l

UpperMid Middle Age SnghCpls
Second City Homeawnars

Age 1554
Professional, White Collar
College Gradustes

White, High Asian

Own netwaorking softwane
Eat at Bennigan's

Baating magazinet
Pay-pes-view sports TV
BAOW S5 Series

The Casmopalitans

Midscale Oides SngliCpls
Urban Homecwners

fge 55+
Professional, White Collar
High SchockCollege

High Black & Hispanic, Asian

Go 1o the theatre
Flay the kattery
Vanity Fair Magazine
Peopie’s Court TV
Lincaln Town Car

Close-in Coupi

LoweerMid Qider SngliTpl
Urban Homecwners

Age 55+

White Collat, Services
High Sehool

High Black, Haspanic, Asian

Ga danting manthly
Take a cruse
Prevention Magazine
Court TV

Toyota Camry

Multi-Culti Mosaic

LowerMid Middle Age Mix
Urban Mix

Age 2544

White & Elue Collar, Services
High School

High Black & Higpanic, Aslan

Eat an famsdy restaurants
Shep at Footiocker

Jot Magarine

BET Network

Toyata Echo

13

Upward Bound

Upscale Maddle Age Famsies
‘Second City Homecwners
Age 7554

Prafestional, White Collar
High SehoaliCallege

High Asian

Go to the beach
Own a Gama Boy
Farbes Magazine
Kickefodeon TV
Chewy Suburban

Midscale Older SngliCphs

UpperMid Mature Couples
Suburban Homeewners
Age E5s

Professional, White Collar
College Gradustes

Mty White

Choose allindusive travel pkg
Belong 10 a fraternal order
Smithsonian Magazine
Meet the Prets TV

Buick Park Avenue

Traditional Ti

Midcale Oider SngliCpls

Second City

Age 55+ Age 55

Professonal, White Callar White & Blue Collar, Farming
High SthooliCollege High SchooliColege

Mostly White Mostly White

Play musscsl instruments Own & stationary bike

G0 bird watching £t 2t Bob Evans

Mature market magazines Country Home Magazine
U.5. Sanior Cpen (golf) T Hallmark Hall of Fame TV
Toyata Solirs Buick Park Averue

LowerMid Mature SngdCpls
Second City Homeowmners
Age 65+

White & Blue Collar, Services.
High Sehool

White

Collect com

Eat at Ofive Garden
Mature market magazines
Whee! of Forturse TV
Buick Century

55

en Ponds

Downscale Mature SnglCpb
TownRural Homeowners
Age 65+

Servicey, Biue Collar, Farming
Some High Schoal

‘White, Amarican Indian

Belong o & vetersns cul
Buy greeting cards

Use Yellow Pages

The Price is Right TV
Buick Century

42

Red, White & Bl

Support enveonmental causes
Do drawing and painting

Hot Rod Magarine

TvLand Netwerk

Ohevy Tracker

Crossroads Villagers

Downcale Younger SngliCpls
Rural Mix

Age <45

Service, Alue Callar, Farming
High School

White, American bndian

Buy videos by mail and phone
Cwn & handgun

Hot Rod Magarine

Country Musk TV

Dodge Ram

C L/-\ R | TA Adding Intelligence to Information
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IDentifying Customers

C LA R ITAS Demographic Description  Wealthy Older Couples ‘Wealthy Middie Age Families wiealthy Middle Age Couples Upscale Middie Age Mix ‘Weatthy Middle Age Families Wealthy Middle Age Families Upscale Cider Mix UpperMic Middse Age SngliCpls  Upscale Older Couples Upseale Middle Age Couples Upscale Middle Age Families UpperMiid Mature Couples
® Urbankcity and Tenure Suburban Homeownens Suburban Homeownars Suburban Homeowners Urban Mix Town Homeowners Suburban Urban Suburban Mix Town Homeowrsrs. Second City Town Second City Homecwners Suburban Homecwners
Prademinant Agels) Age 45+ Age 3564 Age 1564 Age 2544 Age 3564 Age 2554 At 454 Age 1528 Age 5+ Age 45+ Age 3564 Age 2554 Age 5+
Employment Professionsl Prafemional Professicnal Prafessional Professional Professional Prafessional Professional Prefessional Prafesional Professional Pratessianal, White Collar Professional, White Collar
l Education College Graduates College Graduates Callege Gradustes College Graduates College Graduates College Gradustes College Graduates College Gradutes College Gradustes College Graduates College Gradustes Callege Graduates High SchoaliCallege College Gradustes
MaceEthnicity White, High Asian White, High Asian White, High Asian High Asian Mestly White White; High Asian High Asian White, High Asian Mestly White White, Agisn Mostly White White, High Asian High Asian Mestly White
Preferentes Spand §3,000+ foreign travel Took 2 gulf vacation G scuba dhingfnorkeling Buy wirsless phones Have broadband Intemet access  Ga dawnhill skiing $hop at Nordstrom Exercise at health chubs Ga tross-country skiing Own home exercise equipment  Travel 1o the Caribbean Own networking software G0 1a the beach Choose all-indusive travel pkg
Contribute ta PBS Eat at fast food plcked by kics Plan trawel on the Internet Crwn a DV player Go skiing Cwm a home theatre system Support the arts Research intemet real estate Owm a vacationiwknd home Travel domestically by plane Use Internet to trade stocks Eat at Bennigan's Own a Game Bay Belong to a fratermal order
. - Architectural Digest Fortune Magatine PC Magazine Wall Street fournal USA Today Parenits Magazine Business Week Magazine GO Magazine Souther Living Magazine Travel § Leisure Magazine Airfine magazines Baating magazines Farbes Magazine Smithzanian Magazine
Wall Street Week TV Major Lesgue Soccer TV Adult contemporary radio HNational Public Radio The Ditney Channe{ TV The Cartoan Metwork TV All-news radio Wl & Grace TV Clatical radio Wall Street Week TV Waall 5t Journal radio Pay-periew sports TV Nitkefodeon TV Mee! the Pres TV
V'agznﬁg—" *"‘I’F‘F‘El ¥ M;'AE‘I:R F'SF Lenus E5300 At SUV Prsche suab GMC Desall Acura SUV Jaquar BNIW 3 Series Cadiliac de ville Cheysler 300M Porsche BMW 5 Series Chevy Suburban Buick Park Avenue
22
Young Influentials
Demographic Description  UpperMid Older Couples Midseale Younger Singles Upperhtid Middle Age Familiss  Upperhid Middle Age Families  UpperMid Middle Age Mix UpperMid Middle Age Families  Midscale Mature SngliCpk Midseale Younger Singles Midicaie Middle Age Mix Midscale Yaunger Mix UpperMid Midhe Age Couples  Midscale Older Srglicls Mickeale Dider SghCpls
Urbanicity and Tenure ‘Suburban Homeownss Urban Renters Suburban Homeowners ‘Suburban Homeowrsns. Suburban Homeowners Town Homeawnens Suburban Homeowners Suburban Renters TowndRural Homeowners Second City Renters TownRural Homeowners Urban Homecwners
Predominant Age(s) e 45+ Age <35 Age 3564 hge 2554 Age 7540 Age 2554 Age 65+ Age <35 Age 2554 Age <35 Age 3564 Age 55+ Age 55+
Employment Professianal, White Collar Professional, White Collar Professicnal, White Collar Professianal, White Callar Professional, White Collar Frofessicnal, White Colfar Professional, White Collar Professional, White Collar White & Blue Collar, Farmiryg Professional, White Collar White & Blue Collas, Farmiing Wi i ‘White & Blue Collar, Farming
Education College Graduates College Graduates High SchoolCollege High SchoolEollege High ShooliCallege High SchoolColiege High " High allege High SchockCaliege High SchoaliCollege High SchooliCallege High SchockCollege High SchoolCollege
RaceEthaicity Maosthy White HBlack, High Asian & Hispanik High Asian, Hipanic High Agian, Hispanic ‘White, Asian White Mastly White High Asian Mestly White White, Asian Mostly White High Black § Hispanis, Asian Mestly White
Preferances Own 3 timethare Shop at Banana Repubilic Go to HS. sporting events Buy children's video games Go 1o movies 4+ timestmanth Own & power Dot Go 1o museurs Buy high-end computers. Ga mourtain biking Use Internet for job seanch Buy collectibles by mailiphone Ga to the theatre Play misical instruments Own & stationary bike
Eat at Baston Markst Go jogging Eat health foods G0 1o Chisck £ Cheess Restaurant  Eat fast food burgers Belang to book dubs wn a vacaticafwknd home £at 3t Whataburger Buy self-help books. Shop at Ann Taylor Belang 1o a dvic dub Play the kottery Go bird watching Eat a1 Bob Evans
Consumer Digest Magazing Vaniy Fair Magazine Business Week Magazine Farenting Magazine Entertainment Weekly Magazine  Country Living Magazine Wheel of Fortune TV GO Magazine Self Magazine Shape Magazine Huntingffishing magazines Vanity Falr Magazine Mature masket magazines Country Home Magazine
Jazz radio Friends in syndication TV Soft y radio ™ ESPN Classic TV The Disney Channel TV Live with Regis & Kelly TV That 705 Show TV Professional wrestling TV MTV Network Country Music TV People’s Court TV U.5. Senior Open [golf) TV Halimark Hall of Fame TV
Lemus ES300 Audi ALS4 Hyundai Santa Fe Honda Qdyssey Chevy TrailBlazer GMC Yudon Mercury Sable Mazda Protége. Subaru Forester Mitsabishi Eclipse Toyota Tundra Lincaln Town Car Teota Solars Buick Park Avenue
2
i, White
scale Middle Age Mix Midscale Middie Age Saglicpk  LowerMid Younger Singles Midscale Middle &ge Families Midicale Middle Age Families Midicale Middie Age Families LowntMid Younger Singiey Midscale Younger Farmilies Midscale Middle Age Mix Lowerhid Mature SnglCpls Midcale Older SnghCpki Lowerhid Offer SngliCol Lowerhid Mature SngUCpl LowerMid Middie Age Mix
Urbanicity and Tenure Urban Homeowners Suburban Homeowners \bian Renters Town Homeawmers Rural Homeowners Second City Mix Secord City Renters Suburban Mix Rural Homeowners TownRural Homecwhers Suburban Homecwners Urban Homecwners Second City Homecwners Town Homeowners
Predominant Agals) hge 2544 Age 544 Age <35 hge 2544 Age 7554 Age 2544 Age <35 Age <45 Age 3564 Age 65+ Age 55+ Age 55+ Age 65+ Age 2584
Employmaent ‘White Collar, Services White & Blue Collar, Services White Collar, Serdces White & Blue Collar, Servces Blue Collar, Farming White & Blue Collar, Services ‘White Collar, Services White & Blue Collar, Services Blue Collar, Farming Services, Blue Collar, Farming White & Blue Collar, Services ‘White Collar, Services ‘White & Blue Collar, Services Services, Blue Collar
Education High SchooliCallege High SchoalCallege High SchoolCollege High Schoal High Schoal High School High SchoaliCollege High Sehoal High School High Schoal High schoal High Schocl High schoal High Schoal
RaceEthnicity Black, High Asian & Hispanic White High Black, Asian & Hipanic White, Amarican indian ‘White, American indlan Black, Asian, High Hispanic White, Amarican Indian High Black & Hispanic, Asian Mestly White White White, Black High Black, Hapanic, Asisn White White
Preferances Go mountain biking Order home-delvery meals Go to the mavies Buy toys by mail and phone O & camper Ean at fast food picked by kids Buy shermative music Visited & theme park Eat 8t Cracker Barrel Belong to 8 vetersns thub Go bowling Ga dancing manthly Collect eoin Supporn environmental causes
Buy SpanishiLatin music Research Internet car purthase Shep a1 Banana Republic Play volleyball Attend aute races Da home remadeling projects Play soccer Own 3 video game gystem Own 2 satellite dish Spend 15+ nts. on dom. travel Spend 15+ ns. on dom. travel Take a cruke Eat at Ofive Garden Do drawing and painting
Ebany Magazine Jet Magatine Fitness Magazine Woman’s Wovld Magazine Hot Rod Magazine Eaby magazines Muscle & it gazl Finld & Stream Magazine Good Mamning America TV WBC Sunday Tocay Shaw TV Prevention Magazine Mature masket magarines ot Rod Magazine
Sparish radio TWland Network BlackfSpanish radio Wonderful Warld of Diney TV Classk rock radio ESPN Clagzic TV MTV Network Track & Field championship TV MASCAR Winston Cup TV CBS Face the Nation TV Adult standards radia Court TV Wheel of Fortune TV TWland Network
Toyata Sienna Wissan Kterra VW Jetta Fard Windstar Chevy Siterado Ford Excursion Datwod Ford Foaus Fard F250 Pickup Buick LeSabre Mercury Grand Marguls Tayata Camry Bukk Century Chevy Tracker
e individual segment numbers are assigned using a Socioeconomic Ranking (or SER score), This score
“considers a number of attributes: income, home value, and occupation, The grap
‘Description” field is comprised of a wealth, age and family status measure as outlined below:
Tl e e e e
calthy, U Upper £ cale. Loveer Middle. (iovier
The age is wged from
Demographic Description  Lawerhid Older SnglTph Lowerhid Younger Mix Downseale Mature Singles Pacr Younger Singles Downscale Younger Mix Lowerhid Mature SnglCph LowerMid Younger Famiies LowerMid Middle Age Families Lowerhd Younger Mix Downscale Younger M LowerMid Middle Age Mix Dowrncale Mature SnghiCpls Daownscale Younger SngliCpls
Urbanicity and Tenure Rural Homeownens Suburban Renters Rural Homecwners Suburban Renters Sacond City Renters Town Renters Subarban Homeowners Town Mix Rural Subarban M Sacand City Renters Urban Mix Town/Rural Homeowners FRural Mix
Predominant Agels) Age 45+ Age <35 Age 2544 Age 65+ Age <35 Age 35 A 65+ Age <45 Age 2544 Age <85 Age <35 Age 2544 Age 65+ Age <45
Employmant Bige Collar, Farming ‘White Collar, Services Blue Collar, Farming White & Blug Collar, Services White Callar, Services Services, Blue Collar White & Blug Collar, Services Services, Dlue Collat, Farming Blue Callar, Farming ‘White & Blug Collar, Services Services, Blue Collar White & Blue Collar, Senvices Services, Blue Collar, Farming Service, Blue Collar, Farming
Education High School High Schoal High Schoal High Sehool High SéhooliTallege High Sehaol High Schaal High Schoal High Schae! High $chool High Sehoal High Sehael Same High Schoal High Seheal
Race/Ethnicity ‘White, American Indlan ‘High Black, Hispanic, Asian White High Black High Asian, Black, American dlan  White, American Indlan High Black, Hispanic ‘White, Hisparic, American indian  White, Amesican Indian High Biack & Hispanic White, Biack, Amesican Indian High Black & Hispansc. Asian ‘White, American Indisn White, Amerkan indian
Preferences Do own car maintenarce Hentibuy at Hollywood Videa D0 crafts and neediewark Do indocr gardening 6o to nightelus Play basketball Do wacdworking Buy kidy” books 6a hunting with 2 gun Play saftball Go 1o biliards chubs Eat at family restaurants Belong to a veterans chob Buy videcs by mall and phone
Own an outboard motorboat Play games on the internet Go freshwater fihing Belang ta a veterans dub Qrder pizza from Papa Johe's Eat conveniente store mesk Belong to a fraternal order Buy babry and fashicn dolls Buy hard rock music Buy collectibles by mail Buy hard rack misic Shop at Footiocker Buy greeting cards Own & handgun
Cowntry Living Magasine Star Magazine Fiower & Garden Magarine Madern Muturity Magaring Relling Stone Magazine Motorgycle magazines Adults standards radio Parenting magazines Field & Stream Magazine Star Magazine Cops in syndication TV Jet Magazine Lise Yellorw Pages. ot Rod Magarine
NASCAR Winstan Cup TV Jerry Sevirgger I syndication TV Cauntry music radio The Price is Right TV Mad TV Dutys of Our Lives TV Game Shaw Netwerk Wanderful Workl of Disney V. Daytona 500 TV The Cartacn Netvork Watch WIWF {wrestling) TV BET Network The Price is Right TV Country Music TV
Dodge Dakota Satum §C Chevy Silverado Ford Tauns Kia Spectra Ford Escort Ruick Century Pontiac Maontana GMC Sieera 2500 Hyundal Accent Chewy Cavalier Tayata Echo Buick Century Daodge Ram
T ™ a S .
Demographic Description  Downscale Mature SngltCpls Dowrscala Oder SnghCpls Poor Older Singles Poor Oider Singles. Dowrscale Mature SnghiCpls. Downscale Mature SngliCpls Downscale Yourger Families Dowrscale Younger Families Daownscale Younger Mix Poor Younger Mix
Urbanicity and Tenure Town Mix Rural Homeowners Urban Renters Second City Renters Urban Homeawnerns Seccad City Homsawners. Secord City Renters TowriRural Rentrs Urban Renters Urban Renters
Predominant Agals) Age 65 Age 55+ Age 556 Age 55+ Age 85+ Age 65 Age <15 Age <35 fge <45 Age <35
Employmant Semvices, Blue Collar Services, Blue Collag, Farming Services, Blue & White Collas Services, Blue Collar Services, Blue & White Collar Services, Blue Collar Services, Blue Collar, Farmiryg Services, Blue Collat, Farming Services, Blue & White Collar Services, Blue & White Collar
Education ‘Same High Scheal High Scheal Some High Schosl Some High Schoal Same High School Some High Schoal Some High Sehcel Some High Schoc! Same High Schoal some High Schoel
RaceBthnicity ‘White, Black, American Indian White, American Ingian High Black, Asian & Hispanic High Black High Black & Hispanic High Black, Hipanic High Black & Hispanic vigh Black, Higank, American indlan.  High Black, Asian & Hispanic High Black & Hispanc, Asian
Prefance Go camping Saw from patiarns Shop at Banana Republic Play bingo Go 10 dance dabs Buy toakbooks By chilren's toys Go freshwater fishing Rent vidos Buy gospel music
Eat at casuabbutfet restawrant Go bird watching Collect stamps Belong to a veterans dub Eat at IHOP Belong to a fr i ord ¥ it Buy kids” bicycles Eat a2 Sizzler Steakhouse Shop at Faotiocier
Daytime TV Flower & Garden Magazine NYPD Bive TV Soap Opera Digest Jet Magaring Use Yellow Pages Parenting Magazine Baby magazines Eisence Magazine Ebany Magazine
The Price is Right TV CBS Evening News Daytime TV The Young & The Restiess TV MBC Sunday Night Menie TV CBS Evening News Sunday TV Soap aperas. Days of Dur Lives TV ANl My Chiltdren TV Urban Contemparary Aadi
Chrysler Cancorde Chevy Impala Dodge Nean Kia flia Hyandsl Accent Bulck Century Kia Spectra Kia Ric MNissan Sertra Mitsubishi Gallant





